
Broadening Participation
School-wide Student Demographics

Across centers considerable variation
• Urban, rural, and suburban schools
• Most often public schools; a few private schools
• Student enrollment size: varied small to large
• Well-balanced by gender of students
• Students eligible for free/reduced lunch
• Student ethnicity
• Link to more details: slides, table
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https://quarknet.org/sites/default/files/School%20Wide%20Student%20Demographics%20Table.pdf
https://quarknet.org/sites/default/files/School-level%20Student%20Demographics%20Table.pdf


Broadening Participation
Partnering with Centers 

• Staff partners with centers
to provide talks or workshops
at local or state physics or 
science teacher meetings

• Prairie APS, MN AAPT, 
CO/WY AAPT, NISE (IL),
IN AAPT, TX AAPT

• Disseminate QN resources & invite teachers to join
Wood, Ad Board Meeting, Dec. 20232



Broadening Participation
Partnering with Centers

• Work with mentor & LT
• Create and distribute flyers

to recruit new teachers
• Focused & sustained outreach

e.g., Irvine, BHSU/SURF
• Needs Assessment Workshops

See next slide...
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Broadening Participation
Physics Education Forum - 

Needs Assessment Workshop
• Partner with center to recruit teachers who serve 

large numbers of students underrepresented in 
physics; provide lunch, parking, stipends, etc. 

• Listen to successes & challenges, learn how QN can 
better support these teachers and their students

• First PEF: December 16, 2023 @ Rice University
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Broadening Participation
National Efforts

• American Association
of Physics Teachers

• Workshops, talks
posters, committees, outreach

• American Physical Society
• Resulted in a new center

• Other opportunities:
• ABQ Balloon Fiesta
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Broadening Participation

Communication & Emerging Efforts
• Friday Flyer - Internal & External?

• Currently ~400+ “clicks” two weeks out
• Social Media - 

• Opportunity - Reach new audience/collaborators
• Concerns - Capacity/priorities, properly 

representing QN
• Should we pilot in 2024?
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